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CHAPTER I 


INTRODUCTION AND PURPOSE OF STUDY 


This study is concerned with "The Status of Distri- 
butive Education in the Selected Junior Colleges." 

Its purpose is to determine the curricular offer- 
ings in the field of distributive education in junior 
colleges and to determine whether or not a prospective 
student desiring to enter a distributive occupation 
upon graduation can receive sufficient education in 
this field in a junior college. 

Specifically, the questions which this study 
attempts to answer ere; 


1. How many junior colleges offer 
courses in distributive education, 


2. What types of distributive educa- 
tion coursés sre offered by these 
junior colleges. 


In what years these junior colleges 
offer specific distributive subjects. 


What distributive subjects ere given 
as electives and what are required 
subjects at these junior colleges. 


The trend in junior college distri- 
butive education courses, 


a. Has the frequency with which 
distributive education courses 
have been offered increased or 
decreased in the past 2 years? 
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1pictionary of Education, Carter V. Good, Editor. 
University of Cincinnati. McGraw-Hill Book Co, N.Y. 1945. 


b. Do the individual junior colleges 
expect to increase or decrease 
the number of such courses 
offered in the near future? 

(1) If a change in quantity 
is expected what specific 
courses will be affected. 
6. The extent to which co-operative dis- 
tributive education is offered by 
junior colleges, 
DEFINITION OF TERMS 

This study is concerned only with those junior 
colleges that are active members of the American 
Association of Junior Colleges. 

For the purpose of clarification the following 
definitions of terms frequently used in this study 
have been taken from the Dictionary of Education. ! 
These definitions will be implied whenever the use of 
these terms occurs in the study unless it is definitely 
stated otherwise, 

Junior college. A junior college may be defined 
as (1) en educational institution requiring for admis- 
sion as a regular student four years of standard high 


school education or its equivalent; offering two years 


f work in standard college courses or their equivalent; 
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or two years of work in courses terminal in character 

of collegiate grade and quality; or both such standard 
and terminal courses; and not conferring the baccalaureate. 
degree; (2) an educational institution requiring for 


admission as a regular student completion of the tenth 


grade of a standard high school or its equivalent; 


offering four years of work, of which the first two are 
Pe the senior high school level, while the last two are 
Similar to those given in two-year junior colleges, as 
just defined; (3) an educational institution offering 
three years of work, consisting either of the senior 
year of high school plus two years of work at college 
level, or of three years of work at college level, 

All three types of junior colleges are commonly 


Classified as public junior colleges or private junior 
colleges--for self-explanatory reasons, 


The term was first used by President William Rainey 
Harper at the University of Chicago in 1896 when he ! 
said: "I use the name 'junior college' for lack of a 


better term, to cover the work of the freshman and soph- 


omore years." 
Distributive education, A branch of education 


concerned with preparing persons to enter the field of 


selling and merchandising goods and services and with 
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increasing the efficiency of those already so occupied, 


Distributive occupations. 


cerned with making available to consumers the goods and 


Those occupations con- 


services produced by others, for example, retail and 


wholesale selling, jobbing, and the various types of 
advertising. 
Distributive subjects. 


to develop vocational skills in, import vocational 


Those subjects designed 


knowledge to, and set up proper ideals in those preparing 


for or already engaged in distributive occupations, for 


exemple, salesmanship, retailing, advertising, marketing, 

sales-letter writing, sales management, end retail-store 

management, 
Advertising. 


principles governing the preparation and circulation of 


An area of study dealing with the 


advertisement and involving the general application of 
the principles of salesmanship; frequently taught in 
secondary schools and colleges, 

Salesmanship. (1) The art of persuading others to 
purchase goods or services (2) a subject, taught both in 
secondary school and in college, that deals with the 
principles used by successful salespersons in selling 
goods or services. (Note; the modern course in salesman- 
ship emphasizes ethics and service to customers and 


discourages high-pressure selling) Dist. f. merchandising. 
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Merchendising. (1) Strictly, the act or process of 
deciding on the kind, quality, quantity, and price of 
goods to be offered for sale so as to meet consumer 
demands; (2) the designation of a course offered in 
secondary schools and colleges, often loosely applied 
to a course in salesmanship. 

Retailing. (1) The conducting of a business that 
sells in small quantities to the ultimate consumer; (2) 
a subject taught both in secondary school and in college 
that deals with the organization and conducting of a 
retail business. 

Retail selling. (1) The selling of merchandise in 
small quantities to the ultimate consumer; (2) a subject 
taught both in secondary school and in college that deals 
with the principles of salesmanship applied to the work 
of salespeople in retail stores. 


Marketing. An area of study, taught in secondery 


school and college, dealing with the flow of goods and 


services from the producer to the consumer; the broadest 
of the distributive subjects embracing salesmanship, 
advertising, end retailing (author's note; Marketing 


embraces the entire field of distribution, thus in 


addition to these three subjects it must include wholesal- 


ing, jobbing, and all other steps a service or product 


goes through before reaching the ultimate consumer. ). 
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Wholesaling. (Not defined in the Dictionary of 
Education but is an important aspect of distribution, 

a most remunerative field, and a subject offered by many 
four year colleges of business administration.) An 

area of study dealing with the middleman between the 
producer of goods or services and the retailer. 

Course. Organized subject matter in which instruc- 
tion is offered within a given period of time, and for 
which credit towards graduation or certification is 
usually given. 

Curriculum. A systematic group of courses or 
sequence of subjects. 

Semester hour, One hour eo week of lecture or class 
instruction, for one semester, or its credit equivalent 
of laboratory, field work, or other types of instruction. 

Semester. Half of an academic year, usually 16 or 
18 weeks. 

Co-operative education. Alternation of study on 
the campus with off-campus jobs, the two being so planned 
that each contributes definitely to the student's 
educstion,. 

Terminel education. Education for the terminal 
function of the junior college; the completion of formal 


full-time education in the junior college. 
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Terminal function. (jun. coll.) The function of 
giving specific preparation along vocational lines for 
occupations at the semiprofessional and other levels 
that will qualify students for immediate places in speci- 
fic life occupations and of giving general education for 
citizenship and for life to other students who cannot 
continue their formal education beyond the junior college, 

It is apparent that the term "distributive education" 
as used in this report should include any or all of the 
following subjects; 

1. Retailing 

2 Wholesaling 

5-¢ Salesmanship 

4. Advertising 

D>. Marketing 

6. Sales-management 

7. Sales-letter writing 


8. Various subjects under the above main 
courses. 


Thus it should be noticed that, while most of the 
written material so fer available on distributive educa- 
tion is concerned mainly with the aspect of retail 
selling, the term actually includes a variety of courses 
of which retailing is but one phase. Therefore distri- 
butive education is not just another term for retailing; 


the former is broad term while the latter is a specific 


subdivision of it. 


‘t0 satan at (.ctoe ae hs 


sot santlf tanohts90¥" ynoLle a9 ay a 1 


etevel ‘Godda’ ban funolede tor YF pee 
| =-loege mt ssseatq ota bent "ot esnsbuse | vt i 
10% nolgeansbe Letenes anivis to Soe aniotteesro00 nip | 
toinwe ofw etnebute veric of St£E 10% brs qt to pave 
egelloo solpusl, edt Saoyed notteoshe femxo tent sumtsn0s 4 
“xofteoube evitudiaterh” mies eff Sails tnesagge af fe | 

sit to Ife to yas sbelont wasbeies dacgqet eld af i Be 


: a ene sntwotto% 


i | anifted fh i - 
i galtae sLor ‘S ? 7 
| gtdanemeets2 46 | d 
ante ttcav ahr iS 7 

ae aM 4S . i i. 


gett 5 yaoreyacin 4 ‘hee 


t nbar” ha att Be dead (awe) 
1808! uo 


eds'to teom efidw .¢adt beotton ad biuore FE ect 


. F 
_ =—soube evidgudiatetp no efdattave Tat OB Eatnedant nei bie . ; ; 
Crater to tosqer éfy diiw ¢iehean Lenteodog, et works 7 A 
| i a 


negates to y¢ebrev e sebufsrrt “fishdon med ant ed 


-tdeth exotevad? Seade sno ord at antftadet Holnin ‘0 
ipitiietes 10 amet redtone ten, don ef no ti naube evitad 


olttoegs s ef tej¢el erig efidw aves B5aoad et “AgNO orit 


.th to. aioe am G 
, Yas a : a 


fi 
‘, 


7 

Pat oY 
: } 

Es, 

b 

. 

. 

i 

a) 

a 


JUSTIFICATION OF THE PROBLEM 

Since 1940 our economic system has been disloceted 
by World War II and its efter-effects with the result 
that our distributive occupations have not occupied their 
previously important place in our economy. With almost 
all goods and services in short supply all of the efforts 
of private enterprise have been concentrated mainly upon 
production and distribution was more or less automatic. 

During this wer period the resulting seller's mar- 
ket caused a de-emphasizing of the distributive functions. 
Selling was no longer required and competition was prac-~ 
tically extinct. Seles organizations deteriorated and 
salesmen went into oroduction or the armed forces, 
Advertising, while still great in dollar volume, became 
mainly institutional rather than competitive and con- 
cerned itself with maintaining good-will rather than 
with selling, 

Philip Salisbury, Executive Editor of Seles Manage- 
ment, said that as late as the fall of 1947 intelligent 
selling was still a rerity and hinted of the disastrous 
consequences of this situation. He wrote of his experi- 
ences while shopping for a Westclox Baby Ben: 

If you are wondering what will heppen when 
all of the pipelines of industry are filled up, 
then you must go out, as I have done, and make 


a personal shopping tour for some still scarce 
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After visits to 17 New York stores I not only 
do not have a Baby Ben, but in none of these stores 


did e salesperson or the boss make any attempt to 
sell me another brand or model, although every 


store had clocks in stock! 


Are we soft? Oh boy--we have all the fierce 
determination of soft jelly! 


After the first six non-successful attempts 
to get a Baby Ben, it became a game. I decided 
to try thought transference to induce a sales- 
person to suggest another brand or model. I 
hung around meking conversation after being 
told, "Sorry, sir, we don't have any." 


I would say, "Aren't the companies making any 
ordinary alarm clocks any more?" or, “Are you 
just temporarily out or haven't they turned out 
any since the war?" Or, "Have you any 
suggestions?" 


No dice. The nearest any salesperson came 
to making a sales talk was this; "Why don't 
you come in again in a couple of weeks and maybe 
we'll have an allotment." 


The same store had some Big Ben's, Waterbury's, 
and New Haven's, and many electric clocks, but 
no attempt was made to call my attention to them. 
In another store no salesperson came over to 
help me, although three of them were idly gos- 
siping at another counter! I caught the eye of 
one, but he stsred right back without starting 
over to see if he could sell me something, and 
I walked out, 


Try the seme stunt yourself. It will dis- 
courage you ebout the future buyers! market; 
but when you realize how serious the situation 
is going to be, perhaps you can figure out a 
training and inspiration plan. j; 


But don't expect too much intelligent selling 
until retailers find the hard way that the only 
way to ring the cash register is to SELL. 


iphilip Salisbury "Whst Hes Happened to Selling?" Sales 


Management, October 15, 1947, P. Jl 
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Further information on this situation was given by 
A. J. Cloud and W. C. Marsh. They wrote in September, 
1945: 


At present, the quality of salesmanship in 
stores is at low ebb, primarily because the stores 
have been compelled to fill jobs with inexperienced 
unstable or disinterested employees. Furthermore, 
the scarcity of commodities has made "selling 
effort" unnecessary. However, with the termina- 
tion of the war merchants now foresee an improve- 
ment in the standard of salesmanship and main- 
tain that training in retail subjects will be 
emphasized more than ever before, Thus, it 
may be anticipated that the stores will look 
to the schools to provide them with alert, 
efficient students.1 


These two writers spoke specifically of the value 

of junior college educated personnel: 
Nevertheless, even under war conditions 

the stores maintained that the students pro- 

vided by the Junior College were of higher 

quality than those the stores were attracting 
from other sources, 

A special report by the Twentieth Century Fund 
showed the importance of distributive occupations in 
normal times, Its authors stated; 

Only 41 cents of every dollar expended 
by American consumers for goods of various kinds 


goes to the producers of the goods. The other 
59 cents represents the cost of distribution.® 


ta, J. Cloud and W. C. Marsh "A Terminal Program Dove- 
tailed with Industry" Junior College Journal 16:12, 
September, 1945, 


2Thid, 16:11 


Sp, W. Stewart and J. W. Dewhurst,Does Distribution Cost 
Too Much, The Twentieth Century Fund, N.Y.,1959 , P. 59. 
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Fortunately, in the latter part of 1946 the produc- 
tion of many items began to equal and then surpass the 
demand for them and in the industries concerned the 
distributive occupations began once again to take their 
rightful place. As this is being written, in the early 
months of 1948, each passing day sees selling required 
in more and more businesses and it will not be too many 
more months before our distribution system is once agein 
back to normal, 

This in itself will create a demand for more and 
better distributive trained personnel. With emphasis 
on more and more production in the past seven years our 
nation's factories sare capable of producing at a much 
faster rate than ever before. Thus when the great 
pent-up demand for goods is finally satiated the responsi- 
bility for keeping the American economic system in balance 
will rest entirely upon the shoulders of our distributive 
personnel, It is they who must show the people their 
need for more products; it is they who must keep the 
wheels of industry turning by selling more and more of 
its products. 

Speaking of this increased productive capacity and 
of its affect on our economic system, Raymond Bill, 


Chairman of the National Distribution Council saia:t 
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Either we must make the jobs go round by 
shortening the work week or we must make the pro- 
duct of increased production go round by better 
distribution. Herein lies the greatest challenge 
to distribution in all its phases for progress 
in living standards of each and everyone of us 
lies in finding ways and means by which the 
Netion's distributive capacity can be made to 
keep pace with its full productive capacity. 


We must make distribution and selling more 
effective, more efficient, more scientific, 


During World War II, we about doubled our 
capacity and sability to produce. We did this 
despite the fact that over 10,000,000 of our 
most physically-fit men were then in uniform, 
Clearly, thelr return to civilian life and the 
change-over from war to peacetime production 
presents a collossal challenge to distribution, 
especially selling. This challenge must be met, 

How well prepared to meet this challenge are our 
distributive personnel? One needs but hark back to the 
war years and remember the attitude of almost everyone 
who had anything to sell to realize the depths to which 
the art of salesmanship has fallen. Manufacturers, 
wholesalers, and retailers sre now faced with the results 
of not heving to sell for these many years, Sales-minded 
personnel with the proper attitudes and training are 
difficult to.find. 

With the prevalent fear of the results to our econo- 
mic life of the current high prices and with production 
costs difficult to lower because of high fixed wage 
schedules it is apparent that a major aid to our busi- 


ness atructure can be made by more efficient distribution, ' 
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Personnel trained in market analysis and research can 
search for more efficient methods of reaching the con- 
sumer and can help prevent waste by determining what can 
be sold where and how it can be sold best. Personnel 
trained in sales and advertising can help create more 
demand for our products by properly convincing the con- 
sumers of the service qualities and satisfying powers 


of these vroducts. 


History is replete with examples of how products we 


now consider as essential were hooted and jeered at by 


intelligent people when they were first introduced, 
Products are rarely invented, developed, and produced 
because the consumers demand them. Instead, it is 
necessary for distributive personnel to create a desire 
for new products after they are developed, 

Certainly prospective customers were not lined up 
in front of the Wright brothers! door demanding that they 
hurry up and invent the airplane. Nor was Henry Ford 
beseiged by people anxiously awaiting his first auto- 
mobiles. Without advertising and salesmanship and with- 
out marketing experts to establish efficient channels of 
distribution the world might never have known the benefits 


of many such products of industry. 
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This is verified by Robert E. Moore,! a frequent 
contributor to the leading business publications, He 
wrote: 


Our rapid rise to the highest standard of 
living in the world has not been automatic. It 
has been to a large extent the result of successful 
selling. 


You might say the rapid development of our 
country was due to the work of our scientists, 
our inventors, True, But their discoveries, 
their inventions had to be sold, 


H1li Whitney's cotton mill was ridiculed 
when he introduced it back in 1792. People 
always resist change. They cling to old habits 
until someone selis them a new habit to replace 
the old one. 


Remember what happened in 1876 to a young 
man with great vision--Alexander Graham Bell? 
The public just could not and would not believe 
that you could talk over a tiny wire. The 
telephone had to be sold. 


Today, in this advanced age, you would 

think that most families would insist on having 

all the nutritional advantages of homogenized 

milk enriched with Vitamin D. Do they? No, 

Vitamin D milk has to be sold. 

Bill” further stated that the ideal allocation among 
occupations in all countries where standards of living 
are comparatively high is a few people engaged in the 


service industries, especially distribution. This 


lRobert E. Moore, Man Alive, Harper and Brothers, New 
Yoris,* 204) ,° P'S, 


2Bill, Opportunities in Selling, P. 9. 
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proportion in distribution must now be larger than it 
was before the war. 

To show the relationship between the developing 
economy and the number of people in distribution and 


service, Bill showed these comparative figures, 


TABLE I 
ECONOMIC AND OCCUPATIONAL DEVELOPMENT 
Distribution 
and 
Agriculture Menuf acture Service 
Percent Percent Percent 
employed employed employed 
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Here the trail of economic development is clear, 
In a primitive economy, most people were engaged in 
farming. As the economy developed, more people were 
engaged in manufacturing. After it became even more 
highly developed, more people were employed in distribu- 
tion and service--to the expense of both agriculture and 
manufacturing. 

Thus, according to Bill, some economists believe 
that high concentration of people in the distribution 
and service industries is the best sign of a high standard 
of living, we must welcome and plan for a larger movement 


into the distribution and service occupations, 
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Therefore, the individual opportunities in distri- 
bution and selling will indeed be excellent. In fact, 
Bill claims that the twentieth century bids fair to win 
its place in history as The Age of Distribution. 

In 1930 (the last "normal" year for which figures 
are available) one out of every eight, or 124%, of our 
gainfully employed population was engaged in distributive 


occupations.1 Is a like percentage being trained for 


such jobs? Dr. Kenneth B. Haas said:© 


It is estimated that 150,000 youths eighteen 
to nineteen years of age find their first employ- 
ment in distributive occupations each year, An 
additional 130,000 persons between the ages of 
twenty and twenty-four enter the distributive 
field every year many of them from other occupa- 
tions, Relatively few of those entering the dis- 
tributive occupations have had any effective 
vocational training for their employment. Largely 
because of the lack of training on the part of 
the employees the rate of labor turnover in 
retail stores is extremely high, probably 25 
per cent or more annually. Much of the labor 
turnover and many of the business failures can 
be traced directly to incompstency of personnel, 
due to lsck of adequate training. There is no 
doubt that adequate and sppropriate training 
for owners, managers, executives, and store 
workers would result in more economical and 
efficient merchandising methods, a reduction in 
labor turnover, and a consequent reduction in 
the costs of operation. 


lcensus of the United States, 1950, Report on Occupations 


2kenneth B. Hass "Co-operative Part-time Training Pro- 


grams" Vocational Bulletin No. 205, U.S. Government 
Printing Office, Washington, D.C., 19359, P. 6 
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Thus it can readily be seen that a large number of 
young people of the age of typical graduates of junior 
colleges are entering the distributive vocations each 
year. It is the purpose of this report to determine the 
extent to which junior colleges are helping to train 
this group of workers. 

Herbert Tonne said: 


Distributive occupations continve to be 
given major consideration in magazines and 
textbook discussions, but the number of schools 
that offer any kind of distributive training 
is still smell. 


Harold B. Buckley, former Chief of Business Educa- 
tion and Director of Distributive Occupational Training 
for the Commonwealth of Pennsylvania writing of the 
business education situation in his state said:© 


Today, unfortunately, the future business lead- 
ers of Penn. (and of America)--the business leaders 
of tomorrow are being offered...a narrow program 
of studies or series of experiences as business 
education that cannot be justified. Can train- 
ing of eighty per cent of the students of the 
high school commercial department for steno- 
grapher or bookkeeper positions be justified 
when research in the form of a followseup survey 
of the graduates reveals that eighty per cent 
are being employed in other business positions-- 
fifty per cent in selling and _ store positions 
or distributive occupations and thirty per cent 

in ordinery office clerk positions which require 
no knowledge of shorthand or bookkeeping? 


lHerbert A. Tonne Business Education Basic Principles and 
Trends, Gregg Publishing Company, New York, 1939, P. 9 
“Harold B. Buckley "The Need of Distributive Occupational 


Training in Pennsylvania" Distributive Education Keview 
—__+_______ _Vees,—_Stete—Deptt—of_Ed,_Boston,_1041 ,_P, 67 a 
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--.most schools are still holding fast to 
a narrow business education program of studies 
which was ell right, perhaps, in the horse and 
buggy days of 1876--the approximate period of 
the invention of shorthend and typewriting, and 
the popular private business school beginning 
of stenographer and bookkeeper training for 
che small business... . 


Buckley stated further that present business educa- 
tion courses cannot be justified on the basis of modern 
research, He said that surveys revealed the following 
information about high school courses: 

1. “Forty to fifty per cent of business 

students are enrolled in stenographic 
training, 

Forty to fifty per cent of business 
students are enrolled in bookkeeper 
training. 

Office clerk snd business machine operator 
training is rerely offered and only 10 per 
cent to none of the business students 
enroll for this training. 

Salesperson and store worker training is 
rarely offered and only from ten per cent 
to none of the business students enroll 
for it. 

Then he further stated that actual follow-up surveys 


showed that the following percentages sre what actually 


should be taught on the basis of positions the students 


receive upon graduation: 
1. Stenographic training should only be given 10% 
2. Bookkeeping training should only be given 10% 


3. Office clerk and business machine operators 
training should be given at least 50% 
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4. Distributive occupational education. should 
be given at least 50% of the business students 


He believed that the latter two types of education 
should be given as a two-year curriculum rather then as 
just incidental courses. 

In conclusion, Buckley stated: 


At least 50 per cent of the students enrolled 
in the high school: commercial department should be 
guided into choosing and training to become sales- 
persons and store workers. This is in accordance 
with the number of such positions a follow-up 
survey ususlly shows were obtained by graduates, 
Five times as many students should be trained for 
salesperson and store work positions as are trained 
for stenogrepher or bookkeeper positions, Accord- 
ing to employment opportunities two and a half 
times more students should be trained for sales- 
person and store work positions than the total 
number trained for stenographer and bookkeeper 
positions together. Follow-up surveys show that 
the number of our graduates who begin as sales- 
person or store worker is equal to the combined 
number of those who start as an office worker-- 
stenographer, bookkeeper, and office clerk doing 
business machine operation. 


In a recent erticle in Sales Management, H. H, 
Maynard, Professor of Merketing, The Ohio State University, 
presented some interesting figures taken from a report 
by the Plecement Director of the College of Commerce and 
Administration of The Ohio State University. This 
report, dated July 1, 1947, detailed 76 positions recently 
taken by alumni of this college, Of these, 5 were in 


statistics, 3 in transportation, 8 in production, 7 
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under the miscellseneous classification, 11 in merchan- 
dising, 19 in accounting, and 23 were in sales or sales 
training. Thus, 34 or close to 50 per cent of the posi- 
tions reported in this survey were in the distributive 
fie1a.+ 

Quoting another report by the same institution in 
1946, Professor Maynerd again bapnasized the importance 
of distributive education, This time 247 recent graduates 
of this college were avestioned, Thirty-five per cent 
of the young men and women entered sales work, 10 per 
cent went into retail merchandising, 2O per cent became 
accountants, production attracted 15 per cent, air trans- 


portation was entered by 10 per cent, and miscellaneous 


positions accounted for 10 per cent. By far the largest 
single group of graduates, 45 per cent, entered the 
distributive field.” 

Incidentally, these figures emphasized that retail 
selling is but one phase of the general field of 
distribution, 

Tonne added further figures to show the importance 


of distributive education:° 


ly. H. Maynard "Are Collegians Warming Up in Their 
Attitudes Toward Selling?" Sales Management, October 15,194 


2Thid 


STonne, Business Hducation Basic Principles and Trends, 
P. 211 
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Distributive occupations rank third in the 
number of persons employed. Nearly sight million 
people are occupied in some form of selling or 
distribution, There are more than a million and 
a half independent store owners in the United 
Stetes alone, and the yearly total volume of 
store sales runs well over forty billion dollars, 


However, in spite of the opportunities for employ- 
ment thus presented, few students are being educated for 
the distributive fields. Specificelly, Tonne said;1 

Yet only about seventy-five thousand students 
are receiving distributive training in the secon- 
dary schools, whereas about a million pupils are 
studying shorthand and bookkeeping. Notwithstanding 
the fact that high school graduates have much 
greater opportunities for employment in distri- 

-butive occupations than in shorthand, bookkeep- 

ing, or general clerical work, the courses in 

these subjects are crowded, while distributive 

training has been comparatively neglected. 

Buckley end Tonne were, of course, speaking specifi- 
cally of high school education. However, the figures 
they presented and the conclusions they reached are 
valuable to junior college administrators because junior 
college gradustes enter the same business world and are 
presented the same job opportunities as the high school 


graduate. 


Because of a clause that requires that the training 


under it be lower than college grade, the George-Deen 


Act of 1936 is of limited value to junior colleges, 


lipid, P. 212 
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However, it is indicative of Federal encouragement of 
distributive education. By an annual Federal allotment 
to the states, matched by the states at an increasing 
percentage until it is now dollar-for-dollar, it pro- 
vides funds for co-operative distributive education. 

This has proved a great boon to co-operative, part time 
distributive education at the high school level. Further 
mention of this legislation as it affects junior colleges 
is made in Chapter II. 

Writing specifically of the opportunities of distri- 
butive education at the junior college level, Guy M. 
Winslow, former President of Lasell Junior College, said;t 

In 1935, it ceme to the attention of the 
officers of the college that nine of its former 
students were employed in one Boston Store-- 

Filene's, No one of these students had any 

specific college training for the work which 

she was doing. Quite obviously the question 

arose as to whether the college might not 

better serve those students who in the future 

would take up store work by offering a curricu- 

lum with special reference to their needs, 

Therefore, the catalogue of 1936--57 contained 

a suggested outline of a "Merchandising Course," 

Lasell has received many letters from store execu- 
tives expressing great enthusiasm and appreciation for 


the work done by Lasell graduates, and Mr. Winslow stated 


that their students have been employed in department 


louy M. Winslow "Co-operative Merchandising at Lasel1" 
Junior College Journal 16:5, September 1945 
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stores from Maine to California, He mentioned by name 
nine of the country's largest department stores where 
Lasell graduates have been placed and added that a number 
of the girls heave established stores of their own.1 
Mr. Winslow related the need of distributive educa- 
tion in junior colleges, as evidenced by the experience 


of Lasell's graduates said: 


In general, their experience is a strong 
demonstration of the great need which there is 
for a much wider participation: in the education 
of young women for store jobs. The retail field 
needs young people who are equipped by background 
and experience to offer intelligent services to 
customers, An increasing number of customers 
request practical information concerning the 
appropriateness and serviceability of their 
merchandise. Progressive store executives, 
long alert to the importance of well trained 
personnel, have broadened their educational 
requirements and improved the employment condi- 
tions within .their organizations in order to 
attract and hold skilled workers on their staffs.... 


The great field of merchandising offers 
meny excellent opportunities for trained workers. 
There is real need and a growing demand for 
such help. An endless variety of positions is 
open and svailable for both men and women. 

The training is sound, fundamental education 
valuable in any walk of life. It is ardently 
to be hoped that in the years ahesd our store 
executives may be able to demand of their 
beginning workers at least as much special 
preperation as can be obtained in the two 
years at the junior college level, With the 
war over, we expect all the growth in this 
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department that we can accomodste with fairness to 

other departments of the college, end continued 

satisfaction in the achievements of this group 

of graduates. 

Thus we have the observations of one of the leading 
junior college educstors in the country. 

It is interesting to note that in the ebove quotation 
Mr. Winslow spoke of distributive education as "valuable 
in any walk of life." Certainly nothing is more impor- 
tant to success in any field of endeavor than the art 
of salesmanship. No matter how good a lawyer, or expert 
a doctor, or fine a piano player the individual might 
be, he must first sell himself or his ability to someone. 
The world is full of people who are experts in their 
field but who have failed in salesmanship; likewise, 
otherwise mediocre men have become brilliant successes 
because they were good salesmen, Selling, after all, 
is mainly the art of convincing people--an art in which 
all who aspire to leadership must be proficient, 

Six years earlier Mr. Winslow had expressed his 
belief in the value beyond the immediate vocetional ob- 


jectives of distributive education courses, Of such 


courses he wrote:+ 


luditha Hadcock and Guy M. Winslow "Merchandising 
Course at Lasell" Junior College Journal 9:470, May 1939 
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We feel sure that the knowledge and exverience 
acquired will, all considered, be as valuable to 
them es that obtained in any other of our courses, 


Writing of the opportunity presented the junior 
college for pioneering in distributive education, Donald 
K. Beckley stated:1 


The current expansion of junior college enroll- 
ment provides an appropriate opportunity to examine 
in detail the place of distributive education in 
the junior college: curriculum, The rapid growth 
of programs for the training of workers for 
distributive occupations during the past decade 
has indicated clearly the wide interest that 
exists in this area of vocational education... 


The junior college has an excellent oppor- 
tunity within the next few years to assume an 
outstanding position in the distributive educa- 
tion field. Much that is important and useful 
concerning store work can be taught in two years, 
Retailing in general has not yet made the error 
of regarding the possession of a degree as the 
symbol of acceptable academic accomplishment. 
Junior colleges sre fortunate in being suffi- 
ciently flexible to adapt their programs to 
changing needs of the field, and here again 
they have a decided advantage. 


Thus Mr. Beckley showed that of all educational 
institutions the junior college has perhaps the best 
opportunity for leadership in distributive education. 
Support for his views may be found in the "Help Wanted" 
advertisements of metropolitan newspapers. In advertise- 


ments for salespersonnel one often sees the phrase; 


lponald K. Beckley "Distributive Education in Junior 
Colleges" Junior College Journal 16:355, 557, April 1946 
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"some college training helpful"; in other words, e bache- 
lor's degree is not required, but few years of college is 
an assete-e made-to-order place for the junior college 
greduate. 

In the same vein, Julia Cameron wrote; 


The demand in retail stores today is for 
thoroughly capeble workers. Stores can no 
longer afford elaborate training programs for 
their people. The junior college is in an 
enviable position, however, to offer this 
semi-professional training. Stores want bright 
young people, but they want them to have the 
fundamental training which will make them useful... 


In the high school, the retail selling 
courses are too elementary, and in the university 
the business courses are too advanced (for retail 
saleswork). Where is the transitional step? 


Miss Cameron believes the, junior college is in an 
ideal position to furnish this transitional step. 

Quoting from stetements she obtained from store 
executives and merchandising instructors Miss Cameron 
wrote:© 


The student demand for retail training 
courses is increasing because we sre getting, jobs 
for the students. We can place more students 
than we have. We place more in merchandising 
than in any other line except secretarial. 

Stores want trained college people because 

they can promote them, They are fed up with the 
dumbells. More money is kicked out the back door 
by indifferent and poorly trained salespeople 
than is brought in the front door by advertising. 


ljulia Cameron "Junior College Training for Retail Store 
Work" Junior College Journal 6:281, 282, Merch 1936 


2TIpid, 6:283 


26 


" Fe i, - 
tla S eM ioicd ‘ Bena wisi Ss 
et oad 3. Smo, Tete a 


‘ Fs, e i 
syoifod soley, ong York s Hae Vi net no -ph-abeit Lm eG 


' , +. etonw noveted atio’g. fev emar ett 


r totonl yabo? vetote Dieta ak Srame! se hae 
| ’ ak a? Nid Y ae 
On eo pewrotg «BWARONW etdadaeo Vv pulp tomestd a 
sae ne i , Ts Ley Ot +i es ~ 
29 LOGE q 


= 
> 
7. 
: 
x 
3 
: 
4 
2 
, 
; 
te 
> 
, 
t 
Ss 
ay 
t 
i. 
"| 
or 
: 
3 
va 
ie 


5 
i 
ad 
: 
a 
3 
, 
a 
om 
ise 
oe 
t 


hw w > - 
* f - ‘ j . . 7 a 7 r . 
: aly at’ © , TS VRwey PY Pots G alJjoivaec Peas 
y Me bai ST t OEE -~1iptest Lanolers to m-iaeg 
’ - This ‘ ‘ - ak goin <bep al. . uaa i , v 
; f nes iid tod. .efuosy Qamog 
i - , ,* fe ’ Be hn — - s in Z 
. oe ed i ak ig PD as eel, og hiriast tad tehel 
; : lao = ; 
i ben fy 
’ is f = - «| ~~! . 2 
rtf ; t . ’ Ose . if aig oe i 
; Paty . t 3S 
1) et th vA Riis Src ttle fe Pha. Hite Ce° Odd At > ae (69 | 
} ; {iseot ot) Deteavhor Oct ete geatuog! ane ated ot 
Tess, Lt Loteners efd ol evenk? —.(sitoneeia 1 
“tt ee 
) Tee te eae 4" 
yor ae 
- ‘> a) Re Qe aff - 
| oo. hh tet elf! ‘ceme. ted gohdaad gaa p | 
> Ul J 
i er. 
; / } : 


Lon , 3 ay oe 
novsmed sell atodouttact ete tiratorwem Sieeaoms liogre 


a 


“ 1 Mi eo 
y : Si ox ae 
: rl ' 


~ 


var 4 
sa Si P oot bn a iS Pa ; 
Oi banLy ane tO SOLAR TINS DLS shar Heh > | 
. ‘ - - F me Bs bs gy ryiey re F if ¥ : el ete) 7 a 
; + ee = ALE 4 A Pe ORR ae aS ee 1G, Ra y i 


. Sc OelTe GIOM ee CO LI 2 ¢ ti ee. HOLS 6 afd sot ‘a 4 ise 
- > cory 
ma ly oft fet Dork Sor mr ares esa Fo ae st i Sw ned te} 


os vie Wy oF - sad ( - i ref o ‘ big mA ud) ie ee 
-lalisteroee. 3o59x9 /orkt weckio gaa eeimeee a 
i: y Ob May OG algosg a se ae S58) S MILEY OOGY. BBO Fe) fy al 
r edd otlw gu Bet of Y6oT . anent Sepiome sd fase 4 OL BS ' 
7 Te eit Hexoin pf verom e10M A PPedadh 
| efaosquelas Dombass pitooq dma ene Sen rae 
os HY ‘ ae, ee its et 


ia) 


ce a ; fy 
DELLS 


16S ane 


4 
‘ o i) 


qe pg ae vain ty 


be ae APE 


aL i : 


The President of Armstrong College, J. Evan Armstrong, 


speaking before the Northern Californis Junior College 


Association said;:1l 


It is amazing to me to find that though the 
problem of distribution has been generally recog- 
nized as a major economic need, our collegiate 
institutions have practically neglected it as a 
line of study. We ere not going to solve the 
distribution problems in this area with general 
courses in marketing. We must turn to the study 
of salesmanship, advertising, and all those 
other courses that deal with the many subdivi- 
sions of merchandising. 


Thus is presented the attitude towards distributive 
education of another leader in the junior college field. 

A few months later, Jessie Graham in an analysis 
of trends in junior college business education as reported 
by fifteen junior college administrators, found sa tendency 
towards offering more courses in selling and marketing. © 

An interesting list of business occupations for 
which junior colleges should prepare students was 
developed by L. A. Rice.® 

This list had a total of 21 different occupations 


in which junior college graduates are placed--and 10, or 


almost 50 per cent of these, are distributive occupations} 


Yet, further in this same report, in an analysis of the 


1J. Even Armstrong "Training and Outlook in Business 
Vocetions" Junior College Journal 7:85, November 1936 
2Jessie Graham "New Developments in Business Education" 
Junior College Journal 7:322, March 1937 


L. A. Rice "Content of Business Curricula" Junior 
College Journal 9:355, April 1959 
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business curriculum offerings of 50 private junior 
colleges in 1935-36, the author found only three distri- 
butive courses out of a total of 27 offered. Twelve 

per cent’of the junior colleges offered Advertising, 


10 per cent Salesmanship, and 8 per cent Marketing, 


Eighty-six per cent offered Bookkeeping and Accounting, 
76 per cent Shorthand, and 76 per cent Typewriting!1 
A hint of a discrepancy between whet schools offer 
and what students do after graduation was given by Peul 
Mertz. He wrote: 
A survey of what our graduates actually do 
after leaving us is usually very enlightening and 
@ rude awekener in terms of what we did in school 
to fit them in terms of attitudes, habits, skills, 
appreciations and knowledge that are needed, 
In this same paper, Mertz spoke of the need of 
education in distributive fields:° 
Retailing is desirous of course that the 
young verson who wishes to enter distribution 
shell have head vocational studies that fit him 
for employment in this field. 


From 9 compensation standpoint, the distributive 


occuvations offer much to properly qualified people. 


lipid, 9:356 


2Paul A. Mertz "Junior College Terminal Education as I 
See It--From the Standpoint of Commercial Life" Junior 


College Journal 11:534, May 1941 
Stbid, 11:537 
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Most income schedules available at the present writing 
are several years old, so that any attempt to quote 
actual figures from them would not show a true picture. 
However, a report recently publicized in Boston news- 
papers is indicative of the remuneration in the distri- 
butive fields. 

This particular report received newspaper space 
because of the newsworthiness of the highest paid pro- 
fession reported--which will be evident! 

This survey made in 1947, covered all graduates 
since 1955 of Michigan State College. The object was 
to find what kind of work the former students were now 
doing and what their average monthly pay was. Here are 


the results:+ 


RELATIVE NUMBER OF AVERAGE 
RANK POSITION GRADUATES MONTHLY PAY 
Pi U.S. Army Bs $500 
2 Retailing 535 438 
re) Marketing & Sales 106 413 
4 Industrial Workers 18 406 
5 Office Personnel 184 528 


Average Monthly Pay $573 
Unfortunately, the tabulation gave little specific 
description of the positions reported. The actual article 
dwelt upon the surprising fact that the Army personnel 


hed the highest average income. This is undoubtedly 


lgoston Post, October 14, 1947, P. 10 
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because the 15 members still in the Army were all higher 
ranking officers. For the purpose of this report the 
significant facts are that the distributive occupations 
ranked next to the Army in sverage pay and well above 
the others reported. Both this and the fact that 159 
out of 574 graduates were occupied in the distributive 
field show the importance of distributive education. 
More reliable information was presented by the 

Dartnell Corporation in 1946,1 They received informa- 
tion concerning salesmen's earnings from 487 leading 
manufacturers end distributors. Here is the tabulation 
of the average annual earnings of their salesmen: 

19435--$5, 765 

1940--%3, 008 


1933--$2,986 
1929--$3,872 


1945-6, 7 


In 1946 these 487 wiintiwes: paid an average of $200 
monthly to new inexperienced selesmen and $250 per month 
to new experienced salesmen. 

This same report gave many instances of experienced 
salesmen earning $500 and more each month, with sales 
executives yearly incomes reaching well into 5 figures. 

Such reports sctually underemphasizs the income 


opportunities for salesmen, for they don't show what 


13. C. Aspley, "Selling Pays Off" Opportunities in 
Selling, U.S. Dept. of Commerce, 1947, P. od 
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happens to their incomes after the salesmen win executive 
positions. As Bill said:1 
There is no good reason why any man who 

enters selling cannot rise to the very top of 

his concern. Many large and successful companies 

are currently headed by men who came up through 

the sales side. 

Certainly there are few fields in which individual 
ability is more easily recognized and rewarded than in 
distributive work. A good salesman need never fear 
being lost in a job where he can never have a chance to 
prove himself. His sales record will speak for itself, 
end, as most salesments remunerative systems ere depen- 
dent at least partially on commissions, his rewards will 
be governed directly by his value to his company. Like- 
wise an edvertising man can prove his worth by his 
ability to plan, write, or lay out inquiry getting or 
sales producing advertisements. 

Some experts in the sales field insist that a good 
salesman will never know unemployment or poverty. Even 
in depression times, they claim, when people in other 
occupations ere being fired right and left, the salesman 
can be his own boss, work entirely on a commission basis, 


end sell. This, of course, is an extreme view, but it 


1pill, "Foreword" Opportunities in Selling, P. IV 
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does illustrate a certain independence that the salesman 
does have, As Aspley satd:1 


The succéssful salesman has an ability 
which is readily marketable. Good salesmen 
are always needed, 


Or, es Donald B. Transill, Vice-president in Charge 
of Sales, the Pepperell Manufacturing Co., wrote :* 


On Tuesday, July 12, 1932, the greatest of 
all depressions was raging. Millions of men were 
out of work, Yet on that day several hundred 
good jobs were offered in the Classified Adver- 
tising section of The New York Times. 


With jobs so scarce, it seems logical that 
long lines of job seekers should have formed 
that day outside the doors of the would-be 
employers. But the next day--and the next-- 


most of these jobs were still open. 
Many selling jobs were open at the depth 

of the depression. A good salesman can find 

a job when many men, equally capable in their 

own callings, walk the streets vainly in search 

of an opening. 

CONCLUSIONS 

In this chapter an attempt has been made to show 
the importance of distributive occupations and thus the 
value of educating for them. 


Many experts have been quoted to show that approxi- 


mately 50 per cent of 411 high school and college 


laspley, "Selling Pays off" Opportunities In Selling P. 28 


“Donald B. Transill, So You're Going to Sell, John C, 
Winston Co., Philadelphia, 1939, P. l 
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graduates are employed in the distributive field, that 
in this field pay is better than average, and that so 
far specific education in this area has been lacking. 
The present tendency in colleges and schools is to 
emphasize bookkeeping and secretarial courses while on 
the basis of actual surveys many more graduates are 
actually employed in distributive occupations. 

What are the junior colleges doing to supply this 
demand for distributive personnel? Can a prospective 
student desiring such education secure it in a junior 
college? 

An attempt to secure the proper answers to these 


questions will be made in the following chapters, 
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CHAPTER ITI 


REVIEW OF RESEARCH IN THE STATUS OF DISTRIBUTIVE 
JIN IN JOLLEGES 


There has been little research pertaining strictly 
to the status of distributive education in junior colleges. 
It is generally necessary to refer to papers written on 
either of these; 

1. Co-operative Education in Junior Colleges 
2. Terminal Education in Junior Colleges 
5. Business Education in Junior Colleges 

From these, some information applicable to distri- 
butive education can be obtained., 

For instance, during the year 1940 an important 
study of junior college terminal education was undertaken 
by the American Association of Junior Colleges. Its 
Commission on Junior College Terminal Education meade a 
survey on this phase of education among the 600 junior 
colleges throughout the country. An exhaustive tabula- 
tion of its findings was presented in the final report.1 
Therein can be found the status of junior college dis- 
tributive education at that time, 

The Commission found that out of the 443 junior 


colleges reporting curricular offerings, 241, or 54 per 


lwalter Crosby Eells, Present Status of Junior College 


Terminel Education, American Association of Junior 
Colleges, 1941 
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cent, offered business courses, One thousand four 
hundred and eleven students were enrolled in such courses, 
Seven colleges, or 1.6 per cent, offered Merchandising 

to a total of 290 students, Thirty-one colleges, or 

7 per cent, offered Salesmanship to 395 students. Thus 
2.8 per cent of all junior college business students 

were studying Salesmenship, while but 2 per cent were 
studying Merchandising. 

An interesting trend in terminal offerings was 
reported by the Commission. From 454 junior colleges 
it obtained supplementary data to find courses added in 
1939-41 that were not offered by them in 1938-39. 

Here is a summary of the results that pertain to 
distributive education: 

1. Two hundred and forty-one colleges 
gave business courses in 1938-39, 
Two hundred and eighty-six gave them 
in 1959-41. Imecrease: 41 or 17 
per cent, 

2. Thirty-one colleges gave Salesmanship 
in 1938-39; 34 gave it in 1959-41; 
increase: 35, or 9.7 per cent. 

3e Seven colleges gave Merchandising 
in 1938-39; 28 gave it in 1939-41. 
Increase; 21, or 300 per cent, 

Unfortunately, the figures for Merchandising may 
be inaccurate. The commission said they may reflect an 


inadequacy in the first questionnaire: Merchandising 


was not listed in it. Thus some colleges probably 
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listed it under the nearest appropriate subject rather 
then write it in. 

The Commission surveyed the specific courses in 
the various curricula offered in the business field. In 
this survey+ 156 junior colleges reported they offered 
business curricula. Seven reported giving major 
curricula in Salesmanship and 5, in Merchandising. 

The specific courses offered in connection with 
the above curricula were reported by 131 institutions. 
Salesmanship was offered by 46, or 35 per cent; Marketing, 


by 29, or 22 per cents Retail Merchandising by 24, or 


18 per cent; Advertising, by 21, or 16 per cent, 


More junior colleges reported teaching distributive 
courses in this vart of the Commission's report than in 
the first part. No comment was made on this variance. 

The Commission reported briefly on the effect of 
the George-Deen Act on junior college terminal curricula. 
It found that only 18 junior colleges in 5 states were 
teaching distributive subjects under grants from this 
act. The main reason given for this: the George-Deen 
Act states that education given under its provisions 


must be less than college grade. 
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The Commission suggested that more junior colleges 


can take advantage of this act (and also the earlier 


Smith-Hughes Act) by having appropriate courses conform 


_ 


to the five qualifications set up by the U.S. Office 


of Education for courses of "less than college grade,” 


These are: 


College entrance requirements are 
not prerequisites for admission, 


The objective of the training program 
is to prepare for advantageous employ- 
ment in industry. 


The treining program does not lead 
to a degree, 


The program is not required to conform 
to conditions governing a regular 
college course. 


The instructors meet eal] the provisions 
of the state plens as to qualifications, 


De 


Another interesting picture of the status of dis- 


tributive education in junior colleges was given by 


Rice.- His report showed the situation in 1935-36. 


He listed 28 business subjects taught in 50 private 


together with the percentage of these 


junior colleges, 


colleges offering them. Here is the tabulation: 


IZ. A. Rice, "Content of Terminal Business Curricula" 


Junior College Journal, 9:3555, April, 19359 
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SUBJECTS PERCENTAGE OF 
COLLEGES OFFERING 
Economics 88 
Bookkeeping 86 
Shorthand 76 
Typewriting 76 
Business Lew 62 
Business English 40 
Business Arithmetic 34 
secretarial Practice 50 
Office Practice 26 
Business Organization 16 
Advertising 14 
Filing R2 
Investment and Finance ie 
Salesmanship 10 
Marketing 8 
Introduction to Business 6 
Transcription 4 
Economic History 4 
Penmanship 4 
Spelling 4 
Personality Development “ 
Business Psychology < 
Menegement 2 
Money and Banking “4 
Real Estate 2) 
Life Insurance 2 


This complete listing is presented here to show 
the relationship of the distributive subjects (Advertising, 
Salesmanship, and Maiica cine) to all of the business 
sub jects--according to Rice, 

It is interesting to note thet the most common 
distributive subject Advertising, ranked llth out of 28, 
with 14 psr cent of these junior colleges offering it; 
Salesmanship and Marketing ranked 14th and 15th, respec- 
tively. In contrast, Bookkeeping, the second place 


subject, was offered by 86 per cent; Shorthand and 
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Typewriting were tied for third place, with 76 per cent 
each. 

A similar survey was made by Nunamaker! in 1938-39, 
She, however, attempted to secure information from all 
the junior colleges in the United States. Four hundred 
and fifteen responded to her questionnaire relative to 
the status of business education. Of these, 281, or 68 


per cent offered business subjects. This was somewhat 


higher than the 54 per cent reported by Eels.” Nunamaker 


tabulated the percentage of these junior colleges that 
taught each of the common business subjects. 

She found that Typewriting, Shorthand, Accounting, 
end Business Law were most frequently offered. She 
states the following about distributive education: 


Advertising, merchandising, marketing, and 
salesmanship were offered in few junior colleges, 


That's all. The only data pertaining to distributive 


subjects are the following showing total enrollment; 


1Beula Nunemeker, "Business Educetion in Junior Colleges" 


Junior College Journal, 12:90, October, 1941 


?fells, Present Status of Junior College Terminal Education 
P. 28 
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Public Private 
junior junior 
college college 
Secretarial science subjects 11,959 9,232 
Bookkeeping and accounting 6,293 5, 063 
Generel business subjects 4,464 2,404 
Business law 1,866 a A oy ore 
Advertising, merchandising, i ae 418 
marketing, salesmanship 
Business training 602 oO7 
Advanced economics 594 462 
Business organization and 585 218 
edministration 
Miscellaneous 79 Ze 


This tabulation is given in its entirety because it 
gives information about the status of distributive sub- 
Jects in relation to the other business subjects offered 
in junior colleges. 

In her recommendations, Nunamaker hinted of a possible 
discrepancy between subjects needed and subjects actually 
taught in the junior college, She further stated; 

A study of the table (reproduced above) in 

the light of current literature raises the query: 

is the heavy enrollment in secretarial science 

subjects, and bookkeeping and eccounting justified 

in the junior college? 

This she did not sttempt to answer. 

Approaching the problem from a different position-- 
that of the employer--in March, 1936, Julia Cameron 


reported an investigation on junior college training for 


retail store work,+ First, she analyzed the placement 


ljulia Cameron, "Junior College Training for Retail Store 
Work", Junior College Journal 6:281, March 1956 


possibilities for junior college graduates by interviewing 
executives in seven stores in the San Francisco area. 
She found that in 1934 these stores employed a total of 
5,938 people. Of these, 40 per cent, Be 1580, could 
have been 2O year old people. 

Then she obtained from these executives information 
as to the personality qualifications they would desire 
of these 20-year-olds. The results, with the frequency 
of mention, are; 


Personal Appearance 36 
Initiative 15 
Soclabiltity a 
Friendliness EL 
Individuality and sparkle J 
Refinement 10 
Sincerity 
Enthusiasm 
Dependability 
Ambition 

Good judgment 
Businesslikeness 
Leadership 
Co-operation 
Cheerfulness 
Sense of beauty 
Self-control 


WP PON O~TOO Oo 


She then analyzed the duties and knowledge required 
of such 20-year old employees both as to initial employ- 
ment and later promotion, From this information, together 
with the list of necessary personality traits, she designed 
semple courses of study to be offered at the junior college 


level. 
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They are as follows; 


le. For a young woman, interested in selling, 
with aspirations to become a buyer: 


FIRST YEAR 
First Semester 


English 

Eeonomics 

Business Mathematics 
Selesmanship 

Art in Dress 
Physical Education 
Electives 


a 
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Second Semester 


English 

Economics 

Business Statistics 
Store Operation 
Retail Advertising 
Physical Education 


3 
3 
3 
3 
3 

eS 

16 


SECOND YEAR 
First Semester 


Marketing 

Actual Salesmenship 
Merchandise Information 
Voice (speech) 
Personality traits 
Business law 

Physical education 


j~ 
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Second Semester 


Store practice 

Retail buying 
Merchandise informetion 
Business law 

Art in display 

Physical education 


So ee 
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2. For a young man who eventually wants 
to go into business for himself; 


FIRST YEAR 


First Semester 


English 

Economics 
Salesmanship 

Retail advertising 
Physical education 
Business mathematics 
Hlectives 
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Second Semester 


English 

Economics 

Business statistics 
Store operation 
Business law 
Physical education 
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SECOND YEAR 
First Semester 


Marketing 
Accounting 

Reteil salesmanship 
Business law 
Personality traits 
Art in display 
Physical education 
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Second Semester 


Money and Banking 
Accounting 

Retail buying 
Store practice 


Voice (speech) 
Physical education 


blew OW Ww 
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.Miss Cameron recommends that the instructors in the 
highly specialized fields have proper work experience 
before teaching. This is because so little of the 
desirable content of these courses is in text book form. 

From the above summaries of important research 
studies that show the status of distributive education 
in junior colleges, it was apparent that in the immediate 
pre-war years distributive subjects were not common in 
such institutions. However, the study by Eells! showed 
a definite trend towards including them more often in 
the curricula. 

The letter chapters of this report will attempt to 


show what has happened since World War II. 


lfells, Present Status of Junior College Terminal 
Education, P. 74 


— 
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CHAPTER III 
METHODS OF SECURING DATA 

In conducting this study of the status of distribu- 
tive education in selected junior colleges in the United 
States the following procedure was used; 

A questionnaire, accompanied by a letter of explana- 
tion and a self-addressed stamped envelope, was sent to 
100 selected junior colleges throughout the nation, 

The following major problems were involved: 


1. Selection of the 100 junior colleges. 
2 Development of the questionnaire, 


The 1947 Thaniior: College Directoryt was consulted to 
select the 100 junior colleges, It listed 648 junior 
colleges, of which 447 were members of the American 
Association of Junior Colleges. This study was limited 
to members of this association, as stated in Chapter I, 

These 447 schools were listed by states, in alpha- 
betical order. Starting with the first, every fourth 
one was selected until a total of 100--in 39 states-- 
was obtained. This method of selection should insure a 
representative cross-section of the members, The letter 


and questionnaire shown on pages 49 and 50, together 
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with a self-addressed stamped envelope, were sent to 
these 100 junior colleges. 


Sixty one, or 61 per cent, of these colleges returned 


their questionnaires. These 61, representing,30 states, 


were the selected junior colleges with which this paper 
is concerned. 

The questionnaire attempted to find out the following 
information about the commerce offerings in junior colleges 


1. What distributive subjects were offered 
and by how many of these junior colleges, 


2. The number of semester hours (or equiva- 
lent) such courses were given. 


The number of semester hours credit 
given for these courses. 


At what school or college year level 
these subjects were offered. 


Distributive subjects in which the 
students of these colleges may major. 


Distributive courses required by 
junior colleges. 


Trends in junior college distributive 
education. 


a. What subjects were dropped 
since 1945. 

b. Whet subjects were added 
since 1945. 

c. What subjects the schools 
expect to add next year. 


8. The extent to which co-operative distri- 
butive training was offered. 


The development of the questionnaire presented 


several problems. Several preliminary forms were written, 
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but were found to be too long. After considerable experi- 
menting, the final form (shown on page &) was derived, 

On this one-page check list all the desired information 
could be obtained while simplicity of appearance was 

not sacrificed. 

The subjects specifically listed were; 

Advertising 
Sealesmanship 

Retailing 

Retail Store Menagement 
Marketing 
Merchandising 

These subjects were chosen because research indicated 
that these were the most frequently offered distributive 
courses. An opportunity was given for the colleges to 
list additional distributive subjects. 

An explanatory letter was written to comply with the 
requirements of a good sales letter so that it would 
obtain as many replies as possible. An offer was made 
to provide the responding college with a copy of the 
results of the survey, and appropriate blanks were placed 
on the questionnaire, This was an attempt to increase 
the returns. Fifty-one, or 83.6 per cent, of the replying 
schools asked to receive a copy of the results, 

In conclusion, it should be noted that an attempt 
was made to secure much of the desired information from 


junior college catalogues. However, many of those 


studied did not supply in concrete and objective form 
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ty obtain all of the desired information by this method. 
i ah complete summery and compilation of the results 


of this survey will be found in the remaining chapters 


of this report. 
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G. Le Roberts, Jr. 
Straitsmouth Way 
Rockport, Massachusetts 


To the Registrar: 


Your college has probably carefully considered 
the pros and cons of offering courses in distributive 
educatione 


Pee Sterns Or eecucation in this: field is a fre- 
Quent subject of discussion in the educational journels. 
Some experts say there is a gross neglect of distribu- 
tive education; others say that too much emphasis is 
now given it. 


oo ter, little comprehensive information regard- 
ing its status among junior colleges as a whole has been 
available. 


To complete a summary of the exact status of dis- 
tributive education in junior colleges, I am sending a 
questionnaire to selected schools. Your co™y 1s en= 
closed. 


I will greatly appreciate your spending a few 
minutes to answer it. You mieed not mention your col- 
lege unless you desire a copy of my summary of the re- 
sults. if you do indicate: your school, I will not use 
its name. 

You may use the enclosed postage-paid envelope. 


Thank you for your cooperation, 


Geein Roberts, Jr. 


Enclosure 
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CHAPTER IV 
FINDINGS 

The primary objective of this survey was to determine 
the status of distributive education in selected junior 
colleges throughout the United Stetes. 

In the 1947 Junior College Directory! there are 
listed, alphabetically by states, 447 members of the 
American Association of Junior Colleges. From this list 
every fourth one was selected until a total of 100, in 
59 states, was obtained, 

To the registrars of these 100 junior colleges the 
letter 9nd questionnaire shown on pages 49 and 50 were 
sent. Sixty-one, or 61 per cent, in 350 states, returned 
this questionnaire. These 61 junior colleges are the 
ones with which this report is concerned. 

The information obtained in this survey has been 
presented in the 12 tables in this chapter. In some 
cases the individual figures in the tables do not add 
up to the totals shown; this is because some of the 
returned questionnaires were not filled out completely. 

Whenever course credits were reported in terms of 
other than semester hours they have been converted 


arithmeticaliy into semester hours. 
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SUMMARY 

The results of this survey are summarized in Table 
II on page 53, It was found that 52, or 52.5 per cent, 
of the junior colleges selected offered one or more 
distributive subjects. Twenty-nine, or 47.5 per cent, 
offered no distributive subjects. 

Hleven different distributive subjects were reported, 
Of these, Salesmanship, with 24, or 59.3 per cent, of 
the schools offering it, was the most popular. Adver- 
tising, with 16, or 26.2 per cent, and Marketing, with 
15, or 24.6 per cent, giving it, ranked second and third, 
respectively. Retail Store Management, reported by 12, 
or 19.6 per cent, and Retailing, taught by 11, or 18 
per cent of those replying, ranked fourth and fifth, 

As 9, or 14.7 per cent of the reporting schools 
indicated it was offered, Merchandising was the least 
popular of the frequently reported distributive subjects. 

Eight, or 15.1 per cent, of the junior colleges 


stated they have co-operative education in distributive 


subjects. In Table IX, on page 64, there is an analysis 
of the replies to this question. 

It was found that five, or 8.2 per cent, of the 
schools required one or more distributive subjects of 
all business students, A detailed summary of their 


replies is shown in Table X on page 66. 
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TABLE IT 


Sumanary of Results of Survey 


Percent- 
Total age 
Questionnaires SENGI co. Pec diseds ene ease LOO 100.0 
Questionnaires returned.......-cee-- eidcidiepena:. OLE 62.0 


States to which questionnaires were sent... 39 100.0 
States from which questionnaires were 


POCUFNES Gea Ve tle ta Meda Fatie dele ce saree OO 78.8 
Junior colleges offering no distributive 
SUB J OOGS. sciewie «ose LORIE pO Ed te SAE EE i ee 47. S% 
Junior colleges offering distributive 
‘ COUPSES..+..0. Ueeedabesevagreadenues Oe 02.5 


Junior colleges offering Salesmanship..... 24 39.85 
Junior colleges offering Advertising...... 16 26.2 
Junior colleges offering Marketing........ 15 24.6 
Junior colleges offering Retail Store 
MAHEPOMENG ss cra gere aleve chelidy ss cna wisieceje’, le a. 6 
Junior coliéges offering Hetailing:....... 12 18.0 
Junior colleges offering Merchandising.... 9 14.7 
Junior colleges offering co-operative 
distributive education.....csscserces 
Junior colleges offering Commercial Art... 
Junior colleges offering Retail Sales 
Promotion. ....«. pewevesesesreceaseses 
Junior colleges offering Buymanship..... ee 
Junior colleges offering Credits and 
COUESC CL OR Gic's dust aidivl als 6 a wee) abe 40 Wiaiaiaee 
Junior colleges offering The Small 
Business Hnterprises .sicccccccewcscae 
Junior colleges requiring one or more 
distributive subjects of all business 
BCUGONTES oc ccc sheeted vasidetdwaseced 5 
Junior colleges adding distributive 
subjects’ since F945.6 fii sewcccesacsoce 5 8.2 
2 


HH Be HO 


Junior colleges dropping distributive 
subjects since 1945. ..ccccccsrccccecs 

Junior colleges expecting to add 
distributive subjects next year...... 4 6.6 


#The following percentages are based on the total 
of 61 replies received. 
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The last three items in Table II indicate the trend 
in distributive education in the selected colleges. Five, 
or 85.2 ..per cent, Pence uid adeine such subjects since 1945, 
while two, or 3.3 per cent said they had dropped them 
since then. Four, or 6.6 per cent, expect to add them 
next year. A breakdown of the subjects added, dropped, 
and expected to be added, is found in Tables XI, XII, 
and XIII, on pages 66 and 67. 

SALESMANSHIP 

Table III, on page 55, analyzed the data pertaining 
to Salesmanship. It was the most frequently offered 
subject, as it was offered by 24, or 59.5 per cent, of 
those answering the survey. Three semester hours of it 
were generally given--135 reported this. Four gave it 
2 semester hours and two gave it 4 semester hours, Nine 
have it at both freshman and sophomore level, and seven, 
at the sophomore level. Three institutions required it 
of all business students, while two offered it on ea 
co-operative basis. Its trend is upward among these 
colleges, for two have added it since 1945 and one 


expects to add it next year. 


ADVERTISING 
Advertising, the second most common subject is 
summarized in Table IV, on page 56, Sixteen, or 26,2 


per cent, reported having a course in it, Like 


TABLE III 


Salesmanship Summary 
Junior Colleges 


Percent- 


age 


Answered SUPVEY. «.. jen... 100.0 


offered 
Offered 
Offered 
Offered 
Offered 
offered 
Offered 


offered 


Wyss si ore Sten ail 0960 
4 semester hours by. - oe) 
5 semester hours by... a ES, 
2 semester hours by..... 6.6 


at high school level by. 525 


at college freshman level by.... 5 Ge 
7 


at college sophomore level by... tio 


at both college freshman and 


BOpNOMOPrEe TEVEIS DY... ceacdsccscsee LO 16.4 


Required of all business students by.... 3 4.9 


Aer ote ce TOA Watters. s uel d « spahes 6 dasa sagah cle « 3.3 
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Advertising Summary 
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Salesmanship, it was most frequently given three semester 
hours, for 9 advised they gave it to that extent. One 
offered it six hours while three offered it but two hours. 
Again, like Salesmanship, it was most often offered at 
both freshman and sophomore levels. And it is being 


offered more frequently--two added it since 1945, It 


was interesting to note that © junior colleges offered 


it as a major course and, except for Retailing and 
Merchandising, it was the only major course reported. 
MARKETING 

Next in popularity came Merketing, reported by 15, 
or 24.6 per cent, of the schools. Like the above two 
subjects, it was generally offered for three semester 
hours--8 stated they gave it this amount of time. Four 
gave it for two semester hours. Here, 
changes somewhat; this subject was offered most often 
st the sophomore level rather than at both the freshman 


and sophomore levels--seven recorded it at the former 


level, and six at the latter. One added it since 1945 
and another expects to next year, so it is being offered 
more frequently. Table V, on page 58, shows at a glance 
the Merketing situation. 


RETAIL STORE MANAGEMENT 


Table VI, on page 59, summerizes the information 


reported about Retail Store Management. Twelve, or 19.6 
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TABLE V 


Marketing Summary 
Junior Colleges 


Percent- 
Total age 


Answered survey... dj Shakshan aiarets 100.0 


offered 
Offered 
Offered 
Offered 


Offered 


0 Pare rae Cee . . ° ° 24.6 


3 semester hours by. Leek 
2 semester hours by. 6.6 
at college sophomore level by... 


at both college freshman and 


sophomore levels by..... 


Added since 1945 by........ 


Expected to be added next year by.. 


ial i 
r fog 


egeLiod nted de> bare tt¢ 


eae A , 8 fe vol STO" Onuds s Ny lease 
++ seeestd Chel sonata’ hebpA 
“ - 
P f > 


A ~ eo mh aa ae . ve ‘ 
2¢ JUROM PeEDDS. et oF HOODOO LS at 


hae ta bape 


TABLE VI 


Retail Store Management Summary 
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per cent of those answering, reported that they teach it, 
Again, three semester hours was the most frequent amount 
to offer of it--four gave it to that extent. And four 
stated it was presented during the college sophomore year 
at their schools--the most frequent time reported. One 
indicated they have added it since 1945, and another, 
that they expect to add it next yeer. Fifty per cent, 
or six, of those that checked this subject have co-opera- 
tive training in it. 
RETAILING 

Table VII, on page 61, presents a summary of the 
reports about Retailing. Eighteen per cent, or 11, of 
those answering heve it. Of these, 6 said they give it 
for three semester hours--again the usual time. It was 
_ offered as frequently at the sophomore level and at both 
the freshman and sophomore levels--four indicated each, 
his was a major course at one of the junior colleges, 
and it has become more popular in recent years. Two 


have added it since 1945, although this is offset some- 


what by the one that dropped it in the same period; 


however, one is expecting to add it next year. 


MERCHANDISING 


Tabulated in Table VIII, on page 62, is a summation 


of the desta about Merchandising. Reported by 9, or 14.7 


per cent, the usual amount of it given is 3 semester 
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TABLE VII 


Reteiling Summary 


Total 
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TABLE VIII 


Merchandising Summary 


AMSWST OC SURV OV sia alee ater eieng oie 9.0: sien a5 ee acs 
CREErSU Wyte tena cette aialecasale as a c.cce ease -ae-sieis 
Offered. 9 semester-hours bys ssess «oes sis 
Offered 4 semester hours by. ..s<.saes os 
Offered, Sisemester Doura Vysacecsss ce «3% 
Offered at college sophomore level by.. 


Offered at both college freshman and 


s 


sophomere+l evel s “by. sen. cand.» dees 


Required of all business students by... 
Drappeds since 11945 By ncdds «0 Hao hndpales 
AAGEd BANGS LO 45 cb yes cag . ais dia + eyes Taie eee 
Expected to be added next year by...... 
Co-operative education in it offered by 


Offered as a;major course Dye... secede cic 


Other related subjects reported; 
Retail Seales Promotion offered 3 
semester hours DYsecrcccccces 


Junior Colleges 


Percent- 
Total age 


Pe Pe YP EF YP oO 
= 
e 
re 


62 


LID F, THAT 


a et ay 


"anhusiic wri thsado: Ef, | f 
he ar ee et _ A 


- a : ' vr 
- - 4 ta pe : 
- if ; 
ee ee re 
‘Seb Le 16 4 J 
_—- ae male - 


-. 
ry 
- 
‘ 
\ 
> 
oa 
‘0 
~~ 
i 
ee 
= 


’ ‘ ' a . met ; £  oOaer 
’ ew xe TK oa dee Jeemee § Sats 
5 rere - ay = ~~ 
> yaar . ewer 2 ‘ - “ stat Ad? a 
¥ 
. t 
o< f ys The Ta hd 
a | , * qemu een oe e™ , & 4 te ‘ 4 arta 
ms . - ” +, - ‘ © x 
: « < Lal ‘ eo ' 5 5 ra 
V8 Bee Gye f etomudqee suolfloo- te Berszrio 
& q 


f + Ce. <r a. sal nw re “ 
bDftse BiThSSihL Peo set wv CC Jf petty 1t0 - 
; 7 fs ¥ 
t 


r { : awa : ef a Bas Le Or 
a \f *#eoenveetret newest ¢€ 0 £4 ~\ a ate . > a * & 
ye 
? 
f ’ f c.f .* “~ & TT, rr ¢ MR b 


er LST |: 


= 
r 
i @ 
« 
s 
> oe 
| 
; 
° 


63 


hours--5 gave it that many hours. One of those reporting 
taught nine semester hours of it. Five offered it at 
both the freshman and sophomore levels, although four 
said they have it at only the sophomore level. One 
required it of all business students, and in one junior 
college the students may major in it. One has dropped 

it since 1945, one has added it in the same period, and 
another expects to edd it next year. There is co-opera- 


tive education in it at one of the schools. 


CO-OPERATIVE EDUCATION 


An anslysis of co-operative distributive education 
in these 61 junior colleges is found in Table IX, on 
page 64. Eight, or 13.1 per cent, indicated they had 
such education, and co-operative retail education was the 
most frequently mentioned. Co-operative Retail Store 
Management was reported by 6, or 75 per cent of those 
giving co-operative education. Other subjects mentioned 
were; Salesmanship, Advertising, and Merchandising, 
Generally, these schools gave 2 or 5 semester hours 
credit for this type of subject, while one gave lz 
semester hours credit and another, one semester hour, 
Two indicated they have it at the high school level, 
end three, at the college sophomore level. One reported 


giving it at both college freshmen and sophomore levels, 
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TABLE IX 


Co-operative Distributive Bducation Summery 
' Junior Colleges 


Percent- 
Total age 
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Five, or 8.2 per cent, of those answering indicated 
they require one or more distributive subjects of all 
business students. Of these, 3, or 60 per cent require 
Salesmenship, Advertising,snd Merchandising were reported 
required by one school each. The answers received that 
relate to requirements in distributive education are 
outlined in Table X, on page 66. 

TRENDS 

In Tables XI, on page 66, XII, on page 67, and XIII, 
on page 67, are shown the trends in distributive education 
in the 61 junior colleges investigated in this study. 
In«leble x it 16 indicaved that tive, or 8.2 per cent, 
have added this type of education since 1945. Advertising, 
Marketing, and Retailing were reported added by two each, 
while Merchendising, Retail Store Management, and Market- 
ing were added by one each. 


Opposing this, in Table XII it is apparent that two, 


or 3.5 per cent, have dropped distributive subjects 


since 1945, These were; Retailing, eliminated by two, 
and Merchandising, by one, 

The immediate future for distributive education as 
contemplated by these schools is disclosed in Table XIII. 
Four, or 6.6 per cent, expect to add courses in this 
field. Once in the category of “expect to add next 


year" are; Marketing, Retail Store Management, Retailing, 


Pet oie 2 thge acl eproy bmg SC easy be, Aw racer 


A An 
ve ra 


Bstadlont. shone! ‘ee ao) cine Lanes aah 

[Ly 20, etool sue ouase dice? ero: “0 i: shee od ve 
extupeg, tien toy 08. 10 NB. eat 20 eee hemos 
 petaacen, oom. Sisko tiserioweM” a pital pans hia eta Pe 


i tede bevFéoor dteverie edt «ries tobttee ond 4d Benkinen ae 


f , ota hotdeoube evitudbatel it asnonettuped ot beter K: 


 .0G cara wo et efdet oY Beal {dio ne f 


| al Tix hor .VO egaq. mo. 4TIX ae sued no: » tx aoldat Ti : 
noftesubse ov idudtate t5: ot dra) sits omens Por Ave, bea 8 a0" 
i Wee bide abd? ol fetBatt.) wind degeibics tohaoy fe bis nt . 
aes 189 he @ you lovFt dans pos eothns ae ue x olden, at 

| can televise -GPSL genie dott soubs 10. aes eta bebe Sued 
| eld es. ome i febSs Pes incen alow gattteda®’ bole saottenire’ 4 


~totiaM Bae Saxbcieghtt e toe) Ms Yevest “enke ie Fseentshlh es ef Beh 


* 


| | ri, pire i 
| aa tet} ye benba: ‘one fx: 
' } Sper ieant) on wee r. 
owe: Jedd saetiagie “Sb ef FIX efdam or natin rap iepast | ie he 


Ly 
et aetduE etidud tite Bh, Be quant svsd Se ‘oq, oe" <7 
pout xd Heshetbult es uobttases nae om shee 28 Cite 


ral notteonbe oe tik sdiotate tot exes? edad! 
> DEER octet lat bevolse th ot efopiton ededts) wa 


efrit at pasadena BAS out tonne Beats 


i 
; ME at” of 


66 


TABLE X 


Required Subjects Summary 
Junior Colleges 


Percent- 
Total age 
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TABLE XI 


Summary of Distributive Subjects Added Since 1945 


Junior Colleges 


Percent- 
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TABLE XII 


Summary of Distributive Subjects Dropped Since 1945 


Junior Colleges 


Total Percent- 


age 
ABEMSROG “SUR VON aie gas a cidicya diclain slo As din id ce, OL 100.0 
Dropped distributive subjects since 1945 2 Ded 
Beh Tine (OP Spped Bye cis arn saree ed a d.aid, cl ess 5.5 


Mereniendigine draped: Die ss <dieaja<'< aa 0/010 1.6 


TABLE XIII 


Summary of Distributive subjects Expected 
to be Added Next Year 


Junior Colleges 


Percent- 
Total age 


Answered SULVSCYe er ecsersesecveceessescoes 61 


Expecting to add distributive subjects 
GORY (FORM aa: bare aie # a) ele PaO 9 4neie aad 


Marketing expected to be added by....... 


“Retail Store Management expected to be 
added rere? re rerer reer ee ee tare 


Retailing expected to be added by....... 


Merchandising expected to be added by... 
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In the sbove paragraphs and tables of Chapter IV 


the complete results of this study have been presented, 
The percentages reported did not attempt to reflect the 
percentages for all junior colleges in the United States-- 
they applied only to the 61 junior colleges that answered 


this questionnaire. 
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CHAPTER V 


» SUMMARY 

This study was concerned with "The Status of Distri- 
butive Education in S@lected Junior Colleges." 

Its purpose was to determine the extent to which 
distributive education was offered by selected junior 
colleges and what courses were given under this 
Classification. 

In Chapter I, the technical terminology used in this 
study was defined. Also, a list of the common distributive 
subjects was given. Then, the need for distributive 
education was shown. This was done by reference to the 
writings of severel educational leaders and businessmen, 
The opportunities available for distributive trained 
personnel were indicated. 

Recognizing the need for distributive education at 
the junior college level, this study was concerned with 
the extent to which the junior colleges fulfilled this 
need. 

Chapter II reviews the resesrch that others have 
completed in this field. It showed to what extent 

distributive education has been offered by junior 


colleges in the past. 


69 


Py) 
Redes) m4 a 
{, I ' . i AS om ‘ge 


MH). one Ase 7 
) 7 i e" re 
} +. ~ 


: V Saysat 
F hs . ; 2 
YRS MMS. 
pi 
~-[agel0 Io sutece edi” Ade begreoges gew ybride eben 
! "s an Y Ay i? 
“ cepeliod vainet hetes£eeg ay io fda oubT 2 Pag o 
mW aw ES 


> ‘ . ow 

or ‘ 

i) a ‘a 

Tolms, begoeloes vd Deve iio éaw norseoune av {dds vs 


i a 


. 
! dotcw ot daetxe srt enlwredhb of gawepodnag abt a 


«ft deol tieeet ae 
ay 


4 r { t@ , /: ‘ » 
iv hor re Phet—3 0h NOVI BON ad 
“ ‘ 7 
to erg t t bj c wots .2ay 
; el “ iar { ri to ai rhe r TC on + + “ 
; at aa os) tT LS ‘Ts « eu i} 
A 
perd, &5 fj iie > ‘yot efdeftevs sais Ee toh ey Ga “Sit ae 
" , = . a 
7 A oy 
~-loresings  stey ehewe? 
z - 
: ~ p34 F . + Ke [oe oes 
f OLT EOL! PIG Lt Ty 7O rt ps a 9 Bs i a8 
‘ u i | uw RLS Hye ea ; 
4 er. 
7 Ag 
Ast bw. ots F Tors n Pi otin a heres 
& aes / it } c- >] Gus ht OS Se a 


~ ‘ Pr « - Ly ae . 
eickt pe lf rer isxellon.« or eld. riofaw ag Jnedxo! ‘Oeiie* « 
‘ fake ~ ; 
‘4 1 ‘ 
4 - Witt Te ~ 
, : heey : ; a* ee 

Veo + Jo tad corvasset ed ewelver TT 16 ear : 

>" 


gaedxe tan od Lewode 7) shtet? eld A bs oan 


ca | 


€ ~“e = FE satylice 4g aS 
i mI, ey hae 
. ' ‘ 5 ’ 4 
oi be 
i 


5 
cy 


ys 
a hs 


The data concerning the status of distributive educea- 


tion in the selected junior colleges under consideration 
were obtained by the following means: first, 100 of the 
447 members of the American Association of Junior Colleges 
were selected by picking every fourth one in the alpha- 
betical listing by States in the 1947 Junior College 
Directory.1 Thus, en arbritrary list of 100 junior col- 
leges in 39 States was obtained. To the registrars of 
these 100 institutions were sent the letter and question- 
naire shown on pages 49 and 50. Sixty-one junior col- 
leges, or 61 per cent of those to which questionnaires 
were sent, completed snd returned their questionnaires. 
From these questionnaires the responses were recorded, 
tables were compiled, and the results analyzed and 
discussed, 

There follows a summation of the findings of Chapter 
IV, together with a comparison between these dats and 
that of previous ee mentioned in Chapter II. 

Thirty-two, or 52.5 per cent, of these junior colleges 
reported, offering one or more distributive subjects, 
It is interesting to compare this with Nunamakers!' 
survey in 1938-39 (see P. 39). She gave no figures as 
to the percentage of junior colleges offering distributive 


subjects, but it was evidently very small. 


junior College Journal, 17:197, January, 1947 
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She dismissed these subjects by merely stating that 
they were offered in few junior colleges--after she 


listed in detail the other subjects offered. She does 


give a breakdown of the number of junior college students 
’ 


enrolled in these subjects, but these figures cannot be 
compsred with the results of this survey. 

In the previous chapter it was shown that Salesman- 
ship, offered by 39.3 per cent, Advertising, by 26.2 per 
cent, Marketing, by 24.6 per cent, Retail Store Manege- 
ment, by 19.6 per cent, Retailing, by 18.0 per cent, and 
Merchandising, by 14.7 per cent, ranked in that order of 
popularity as distributive subjects in the Junior colleges 
surveyed. In its 1940 investigation, the Commission on 
Junior College Terminal Education of the American Associa- 
tion of Junior Colleges (see P. 34) found that the follow- 
ing ranks and percentages existed among 1351 junior col- 
leges surveyed: Salesmanship offered by 35 per cent, 
Marketing, by 22 per cent, Retail Merchandising, by 18 
per cent, and Advertising, by 16 per cent. While the 
ranks can be compared, the percentages cannot bs, for 
the Commission's 131 colleges were selected because they 
offered business subjects. That, of course, is not true 
of this survey. 

In the same investigation, the Commission reported 


that of 443 junior colleges (not selected by specific 
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curricular offerings), seven per cent offered Salesman- 


These figures can 


ship, and 1.6 per cent, Merchandising, 


be compared with 39.3 per cent and 14.7 per cent, respec- 


tively, found by this present survey of 61 junior colleges 


also not selected by specific curriculer offerings. 


Another interesting indication of the status of 


certain distributive subjects in junior colleges was 


made by Rice in 1935-36 (see P. 27). He investigated 


the curricular offerings of 50 private junior colleges. 


His findings were that Advertising was offered by 14 per 


cent, Salesmanship, by 10 per cent, and Marketing, by 8 


percent. This is in contrast to this report's findings 


of Advertising, with 26.2 per cent reporting, ranking 


second to Salesmanship, with 39.5 per cent, and Marketing, 


with 24.6 per cent reporting. 


In both surveys Marketing 


was the third most prevalent distributive subject and 


was only 2 per cent lower in popularity than the second 


ranking one. 


Co-operative distributive education was reported by 


eight, or 13.1 per cent, of the 61 junior colleges inves- 


tigated in this present survey. As might be expected, 


Retail Store Manegement was the most common subject in 


which this type of education was reported. Further inves- 


tigation probably wovld disclose that the other co-opera- 


tive subjects given--Salesmanship, Advertising, and 
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Merchandising--were taught from the retail point of view. 
An examination of several catalogues sent with the returned 
questionnaires indicated this. In only one case was 
co-operative education given more than the usual 2 or 3 
semester hours credit, in that one school 12 hours credit 
was given for it. 

These answers did not indicate whether this training 
was given under the George-Deen Act, so they can't be 
compared closely with the results of the previously 
mentioned survey by the Commission on Terminal Hducation. 
It found that but 18, or 4 per cent, of the 443 junior 
colleges it investigated were teaching distributive 
subjects under this act. 

The Commission revealed the trendiin junior college 
Gistributive education when it reported that 31 schools 
gave Sslesmanshin in 1938-39 and 34 offered it 19359-41-- 
an increase of 3, or 9.7 per cent, This present report 
shows that 24 of the colleges selected offered Salesman- 
ship in 1948, and that 2 of these had added it since 
1945. This is s gain of 9.9 per cent in that period--a 
figure close to that of the Commission's. 

Because of a suspected error in their Merchandising 
gain figures, no attempt to compare the two investigations 
in this respect will be made. Of the five, or 11.4 per 


cent, this present survey found sdding Distributive 
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Subjects, one reported Merchendising; however, Salesman- 
hsip, and Advertising were the most commonly indicated 
added subjects--while neither was in the "expect to adda" 
category. 

A definite upward trend in distributive education in 
these. particular junior colleges was indicated. For 11.4 
per cent has added such subjects since 1945, while 6.6 
per cent expectsto add one or more next year. Of course, 
it is important to mention that 3.5 per cent has’ dropped 
Gistributive subjects since 1945. It was interesting to 
note that Reteiling and Merchandising were the only sub- 
jects dropped, but they were among the four that are 
expected to be added, 

Five, or 11.4 per cent, of the schools said they 
reguired at least one distributive subject, but as no 
previous surveys covering this were cited, no comparisons 
can be drawn. Similerly, no prior reference to the oppor- 
tunities for majoring in distributive subjects was made; 
the previous chapter's tables show that in this survey 
three major courses in this field were reported: Adver- 
tising, by 2 junior colleges, Retailing, by one, and 
Merchandising, by one, 

For a final comparison, it is interesting to consider 
Cameron's study of a proposed retail training progrem for 


junior colleges (see P. 42,45). Her ideal course for 
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girls interested in selling includes, among other things, 
three hours of Salesmanship, three hours of Store Opera- 
tion, and three hours of Retail Advertising--all at the 
freshman level; at the sophomore year she includes; 
Merketing, 3 hours, Actual Salesmanship, 5 hours, Store 
Practice, 5 hours, Retail Buying, 5 hours, and Merchandise 


Information, 5 hours. For boys, she recommends; at the 


freshman level, Salesmanship, 3 hours, and Store Opera- 
tion, 5 hours; during the sophomore yeer she would have 
them take: Marketing, 5 hours, Retail Salesmanship, 3 
hours, Retail Buying, 35 hours, and Store Practice, 5 hours. 
The timing and semester hours reported for the dis- 


tributive subjects mentioned in this survey compare 


unfavorably with the above, For instance, Cameron would 
have 6 hours of Salesmanship, whereas the most common 
amount of time for this subject reported here was three 
hours. Further, she wanted 5 hours of co-operative educa- 
tion (Store Practice) compared to the 2 and 3 hours most 
often reported by the junior colleges investigated here, 
Few of the 61 schools gave as large a variety of dis- 
tributive subjects, However, it is well to remember 

that her ideal program was for e school having a major 


course in Reteiling--only one, or 1.6 per cent, of these 


61 schools reported such a major. 
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CONCLUSIONS 

In Chapter I, the need for distributive education 
at the junior college level was shown. Chapter II indi- 
cated that little was done before 1941 to assuage this 
nesd, However, up to this time there was an increase in 
the frequency with which distributive subjects were 
offered by junior colleges. 

This survey shows that among 61 junior colleges this 
increase has continued. Thése colleges reported offering 
such subjects to a greater extent than was shown in pre- 
vious surveys. In fact, slightly more than half of them 
teught them in 1948. And the trend is still upwerd. 

Unfortunately in few of these schools can students 
major in distributive occupations. And few of the 52.5 
per cent that do have this type of subject have more then 
one. Generally, the one they do have consists of 3 hours 
of either Salesmanship, Advertising, Marketing, or a 
subject in the retailing field. This, of course, is a 
start in the right direction. 

However, a prospective student desiring to enter a 
distributive occupation generally cannot expect to receive 
sufficient education in this area in a junior college, 
That certainly is true of the 61 schools studied in the 
preceding pages, and it is believed that these are a 


reasonably representative sampling of junior colleges-- 
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a sempling that, if it errs, probably errs in favor of 


schools teaching distributive subjects. This is because 


> such schools would have more interest in a survey of this 

type and thus would be more apt to return the questionnaire. 
Before this student--and, where guidance is func- 

tioning properly, there should be thousands like him-- 
can receive the education he needs, more junior colleges 
must have major courses in this field. Where that is not 
feasible, a larger number of colleges must offer several 
courses in Salesmsnship, Advertising, Marketing, and 


Retailing. 


Distributive occupations do not require the years of 
education demanded of the doctor, engineer, lawyer, or 
musician, Therefore the junior college's two years are 


ample to start the student up the ladder of distributive 


Let us hope that the trend indicated in this report 


will be continued. 
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